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NOTE: Q.1 is compulsory, attempt any four questions from the remaining. All questions carry equal marks. Draw labeled diagram where necessary. Phone and other electronic gadgets are not allowed.
   
Q1. Objective Questions (provide answer on your answer sheets)
a) Organizational buying involves large amount of money 

· True/False

b) The duration of strategy is long term and it changes infrequently

· True/false

c) Stars are businesses who have high share in high growth market

· True/False

d) Market penetration strategy involves selling existing products in existing markets and is least risky

· True/False

e) Diversification involves marketing of new products  into new markets 

· True/False

Q2. Differentiate between differentiation strategy and market penetration strategy?

Q3. Define targeting. Explain different target market strategies?

Q4. Explain different steps in case study analysis?

Q5. Differentiate between Business to Business (B2B) and Business to Consumer (B2C) e business models?

Q6. Differentiate between Political risk and Distributor/Partner risk?

Q7. Write a note on the following:

a) Customer Portfolio Analysis 

b) E Shops and E Malls 
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